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Rural tourism may be based primarily upon cultural, historic and environmental themes. Its policies are developing but the 
manner in which those are envisaged and pertained varies across the world. As a result a battle of the political styles is 
enacted. Probably with no final consensus despite strong grassroots efforts, elected officials at the federal level continue to 
provide support for special tourism initiatives and training towards tourism. In varying degrees, individual states may further or 
establish their rural tourism product*, thus increasing both visitation and travel* out put. The development of rural tourism has 
now been through what could be called ‘Phase One’ of its evolution. Across the world, communities and enterprises have begun 
to practice the art of tourism in the countryside. Practitioners are learning its secrets of success– and the problems of failure. 
Academics are tracking its progress and debating on its concepts. Farm-based tourism was an activity long practiced in some 
parts of developed countries more than 20 years. In the 1980s, such farm-based activities began to spread geographically 
and thematically* with a wide range of businesses and communities becoming involved in the process. These efforts have 
emphasized group and community working especially in marketing and promotion. Internationally, the trend to rural tourism 
is recognized when, in 1994 the OECD’s Rural Development Programme worked with OECD’s Tourism Committee tried to 
produce a substantial position paper on the subject (OECD, 1994).

ABSTRACT

Introduction:
The development of rural tourism has now been through what 
could be called ‘Phase One’ of its evolution. Across the world, 
communities and enterprises have begun to practice the art 
of tourism in the countryside. Practitioners are learning its 
secrets of success– and the problems of failure. Academics 
are tracking its progress and debating its concepts. Farm-
based tourism was an activity long practiced in some parts 
of Europe– with organizations such as France’s Gites Rural, 
Austria’s Urlaub auf den Bauernhof and Britain’s Farm Holi-
day Bureau enjoying success for more than 20 years. In the 
1980s, such farm-based activity began to spread geographi-
cally and thematically with a wide range of businesses and 
communities becoming involved in the process (Getz and 
Page, 1997). America’s National Rural Tourism Development 
project based at the University of Minnesota from 1988 to 
1991. Canada’s various provincial level Community Tourism 
Development Programmes and Britain’s Rural Tourism De-
velopment Project at the University of Bristol have all been 
part of that first phase. These efforts have emphasized group 
and community working especially in marketing and promo-
tion. Internationally, the trend to rural tourism was recognized 
when, in 1994 the OECD’s Rural Development Programme 
worked with OECD’s Tourism Committee to produce a sub-
stantial position paper on the subject (OECD, 1994).

An important part of the Phase One process has been the 
acceptance at the national political level that tourism was 
an important possibility for the future of the countryside. US 
President, George Bush’s statement in October 1991, at a 
briefing before travel and tourism executives, typifies that rec-
ognition. This solid record of the [economic] growth of tourism 
has not gone unnoticed by small communities and by rural ar-
eas facing the challenge towards diversity of their economies. 
More and more rural communities are making tourism a part 
of their economic diversification options for the nineties. The 
US Travel and Tourism Administration along with other gov-
ernmental agencies are working to put small town America 
on the tourist map.
(Travel Industry Association of America Newsletter,1991)

 Objectives :	
·	 To study the demand growth rate of rural tourism in gen-

eral and that of Odisha in particular.
·	 To focus on inferences of future rural tourism develop-

ment in international and local markets. 

Implications of Future Rural Tourism Development
The phase II for rural tourism development will be a much 
more complex one. It will be a phase of expansion, differ-
entiation, consolidation and understanding. The following ten 
implications are likely to occur.

Competition will increase – provision will grow
As Governments, Communities and entrepreneurs hear of the 
concept of rural tourism more are seeking to exploit it. At the 
local level that means more farmers offering accommodation, 
more heritage centers, more ‘themed’ restaurants, more oppor-
tunities to bike or ski or ride. Nationally it means more regions 
putting their offers together to market their products collectively. 
Internationally, it means that we can look forward to increased 
competition globally. Already within developed countries satel-
lites are working hard to exploit their rural heritage and low-
cost labour supply. Nevertheless, the supply side is growing; 
possible oversupply to meet the demand increasing skill and 
sophistication is required if businesses are to succeed. 

More national and provincial/ regional rural tourism poli-
cies: 	  
Rural tourism policies are developing but the manner in which 
those tourism policies are envisaged and implemented varies 
across the world. As a result a battle of the political styles 
on policy will be enacted, probably with no final consensus. 
Despite strong grassroots efforts, elected officials at the fed-
eral level may continue their ‘hands-of policy and continue 
to provide where staff and funding are available and political 
will prevails, support for special tourism initiatives and train-
ing towards tourism. In varying degrees, individual states may 
further or establish select programmes to expand their rural 
tourism product, thus increasing both visitation and travel ex-
penditures. Such programmes may be based primarily upon 
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cultural, historic and environmental themes. More state in-
tervention may take place through a variety of methods. In 
Australia, a published national rural tourism policy is backed 
at the state level by a variety of more or less detailed policies 
and measures. In turn, local administrations in some parts 
of Australia are deeply involved in tourism development and 
promotion (Common-wealth Department of Tourism, 1994). In 
the UK national strategies for rural tourism are more advisory 
than formal. The key to public sector intervention in the UK 
lies at the local district level where salaried tourism develop-
ment officers frequently work closely with the private sector. 
Public sector provision covers the costs of tourism marketing, 
tourist information, training, coordination, project planning 
and the provision of infrastructure such as signposting, herit-
age product development, trail and path creation and mainte-
nance. The majority of UK local district have their own tour-
ism strategies, closely linked to the marketing function and to 
physical planning policies. Attempts must be encouraged to 
develop rural tourism at a rapid pace through the wholesale 
importation of experts and expertise operating at national and 
regional levels, the State Government hopes to convert public 
and private sector for representatives, small town officials and 
small farmers to pursue a new tourism enterprise culture for 
domestic and international markets. The process is a difficult 
one – but all economic and social change in emerging econo-
mies is fraught with problems. Capacity building and restruc-
turing of rural economies are long-term issues; for many rural 
people the experience of being a tourist is a novelty, let alone 
its professional practice. 

The Market growth:
On the demand side, an increasing number of visitors seem 
to be avoiding more urban venues either because they have 
already visited these sites or these venues are no longer eco-
nomically accessible. The trends to individual active travel 
outlined earlier are likely to continue. The visitors will be en-
couraged by new products and marketing factors. The mar-
keting strategies like:

·	 Reach new visitors in national opportunity markets,
·	 Protect and maintain volume in domestic primary mar-

kets,
·	 Expand marketing and seasonal coverage to drive year 

around visitation,
·	 Intensified efforts in primary international markets,
·	 Develop technology platform to extend reach and impact 

through advertisement may be raised to improve the mar-
ket demand and supply. 

If marketing will become more effective and sophisti-
cated:
Access to the market, market information and marketing 
skills have always been problem areas for many rural tourism 
businesses. But the trends are set to make these activities 
much more effective. Information about domestic and interna-
tional travel trends, outdoor recreation patterns and product 
purchase information is becoming much more widely avail-
able due to expanded research and its publication. Overseas 
markets for rural tourism are object lessons in good practice 
in recent days. Training will allow both individual businesses 
and partnerships to develop specialized marketing skills. The 
case for niche marketing of rural products has been thorough-
ly investigated and is increasingly well understood (OECD, 
1995a.b). A series of technical developments are becoming 
available to assist the rural niche market developer. At its sim-
plest level, the widespread use of personal computers has 
allowed database development and direct mail operations 
to become the norm. But the biggest break through is tak-
ing place from Internet marketing and promotion. Ever more 
sophisticated and user-friendly web sites with linking facilities 
and on-line booking are becoming commonplace, overcom-
ing the tyranny of distance faced by many rural areas. Tech-
nology improvements in accounting, reservation systems and 
‘virtual reality’ will enhance the competitiveness of rural tour-
ism destinations across a truly global market.

Product development: 
Early rural tourism products were largely appreciated like 
sightseeing, walking and unsophisticated appreciation of rural 
life. Moving to the future, product development programmes 
are already leaded in almost puzzling range niche activities. 
Some are products of an increasingly awareness and creat-
ing demand in the market. Others stem from successful rural 
initiatives. 

At the top of the market, luxury accommodation with back-up 
vans and measures are typified by international tour opera-
tors. Many other operators provide simpler accommodation, 
but offer luggage transfer arrangements.	The golden age of 
expansion of gambling as a tourism development tool in ru-
ral areas particularly in the Odisha has passed although this 
niche activity will see some expansion among select commu-
nities and geographic regions. Native Indian tribes may slowly 
expand their gaming offerings as markets are unidentified or 
gradually expanding. Some selected real estates/ land devel-
opers may be invited to develop large resort and riverboat 
betting. The profits are simply too large for this niche tourism. 

Development around heritage: 
Heritage, an anchor for a rural community’s tourism economy 
will grow in controversy and be more fiercely debated at the 
local level. The role of the countryside as a repository of natu-
ral built and cultural heritage is a vital one. Tourism can be 
strengthen and revitalized to heritage conservation. But there 
is a tradeoff when heritage is transformed into a marketable 
tourism product. Such tradeoffs can involve native peoples, 
historic artifacts and ways of life. Infused into the debate 
about the exploitation of heritage will be a range of new ideas 
from better heritage interpretation techniques using guides 
and trails and the ecomuseum concept through to attempts to 
develop high technology, virtual reality operations. More ap-
propriate and sensitive heritage tourism development through 
heritage strategy development and heritage management 
techniques should become better known in Odisha with out 
disturbing the originality.

CONCLUSION:
Rural tourism intensifies on participating in a rural lifestyle. 
It can be a modification of ecotourism. Any village can be a 
tourist attraction, and in rural sector the villagers are very hos-
pitable. Agriculture is becoming highly mechanized and there-
fore requires less manual labour. This is causing economic 
pressure on some agricultural occupation. This results to an 
emigration of young people to urban areas. Urban popula-
tion is now interested to visit the rural areas and recognize 
their perspective. This segment has been swiftly growing in 
the past years and has led to Rural tourism becoming a good 
business prospect.

Rural tourism allows the creation of an alternative source of 
income in the non-agricultural sector for rural dwellers. The 
added income from rural tourism can contribute to the resto-
ration of lost folk art and handicrafts. It is an ideal and natural 
method of rural and urban economic exchange.

Rural tourist destinations may be broadly defined as areas 
which are separately identified and promoted to tourists as 
places to visit, where enjoyment of the countryside views and 
its rustic activities is a primary motive. They may be groups 
of settlements, districts or small regions, or areas defined by 
their topography or landscape, which have cohesiveness in 
tourism terms and where the tourism product is coordinated 
by one or more identifiable authorities or organizations. Popu-
lar destinations near sizeable urban areas receiving a high 
proportion of day visitors. Priorities here may be to improve 
the environment, update the infrastructure, manage visitors, 
address transport issues and convert day trips to overnight 
stays. Traditional holiday areas with a significant quantity of 
visitor accommodation and infrastructure, seeking to upgrade 
the offer and reduce environmental impact. Working with en-
terprises on physical improvements, planning controls and 
more sustainable forms of tourism may be required. Protected 
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areas seeking to manage tourism as well as the environment 
and local economy in an integrated way. Mountain or forest 
locations with some established rural tourism but seeking to 
diversify and strengthen their offer. The main priority may be 
to establish or coordinate better quality accommodation, ac-
tivity tourism, and gastronomy and heritage themes. Key is-
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sues may include environmental interpretation, inter-sectoral 
integration and visitor management. Areas close to the sea, 
wishing to develop rural tourism in inland locations away from 
the coast. Priority may be given to promoting specific rural 
offers, including inland trails and heritage themes.
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